VACCINATION FOR ADULTS
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STRATEGY INTRO: Increase demand for, and access to flu, COVID-19, and other adult
vaccinations via 40 pop-up community clinics at the places that cultural groups feel
comfortable and connected, and increase regularity of vaccine promotion in priority
communities; and increase the percentage of pan-Asian and pan-African seniors who
are up-to-date with recommended adult vaccinations.

COMMUNICATION CHALLENGES: MESSAGE
FATIGUE AND MISINFORMATION ABOUT
VACCINATION

Lately, Asian Media Access’ pop-up vaccine clinics have seen COVID-19 vaccination
rates drop to single digits. We are actively working to identify more effective ways to
help the community understand that COVID-19 remains a circulating threat.

In our last issue, we discussed the
importance of trusted community
messengers in promoting vaccination
education. This issue, we continue to
explore strategies for navigating COVID-
19 communication challenges. The
pandemic has exposed critical barriers in
public health communication: message
fatigue and the spread of
misinformation. These interconnected
issues undermine the effectiveness of
health campaigns and demand
innovative solutions.




UNDERSTANDING MESSAGE FATIGUE

Message fatigue occurs when individuals become overwhelmed by repetitive public
health messaging, leading to decreased engagement and responsiveness. This
phenomenon creates several detrimental effects that undermine communication
effectiveness. Research demonstrates that message fatigue increases frustration
and decreases trust in messengers. When audiences perceive communications as
nagging due to overexposure, public health authorities lose credibility. This erosion of
trust extends beyond individual messages to affect the overall relationship between
communities and health institutions.

Message fatigue also diminishes the perceived importance of health issues. When
messages become repetitive, recipients view communicated topics as less urgent,
leading to dangerous complacency and reduced motivation to adopt protective
behaviors like mask-wearing or vaccination.
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THE MISINFORMATION CHALLENGE

Compounding message fatigue is the rapid spread of misinformation, disinformation,
and malinformation. These phenomena create confusion and undermine public health
efforts in distinct ways: misinformation involves false information shared without
harmful intent, disinformation is deliberately misleading, and malinformation uses
factual information out of context.

Several factors increase susceptibility to false information during health crises.
Cognitive biases lead people to believe information that aligns with existing beliefs,
while familiarity bias causes acceptance of repeatedly encountered content.
Sensationalized or emotionally charged content spreads effectively because it



captures attention and prompts sharing.
Historical distrust of institutions, language
barriers, and cultural practices further
exacerbate the problem, particularly in
diverse BIPOC communities. Additionally,
much misinformation, disinformation, and
malinformation occurs in the digital world,
especially during the Al era, when news can
be generated in seconds, making it
increasingly difficult for people to distinguish
between facts and fabricated content.

STRATEGIC SOLUTIONS

Addressing these interconnected challenges requires innovative approaches that
combat message fatigue while building resilience against misinformation. Asian
Media Access believes that successful strategies must balance consistent health
messaging with techniques that maintain audience engagement and trust.

e Narrative Messaging: emerges as particularly effective for overcoming message
fatigue. Personal stories and experiences resonate emotionally with audiences,
making them more engaging and memorable than traditional informational
approaches. Narratives create emotional connections that help audiences
process and retain information more effectively.

e Message Variation: helps maintain interest while reducing fatigue. Messages
delivered by different voices - health professionals, celebrities, community
leaders, or peers - can reach diverse audience segments and prevent monotony.
Framing messages in terms of gains versus losses or present versus future
outcomes provides variety while addressing different psychological motivations.

* Social Proof: leverages widespread adoption of protective behaviors to encourage
compliance. When individuals perceive that recommended behaviors are widely
practiced within their community, they become more likely to adopt these
behaviors themselves.

BUILDING TRUST AND EMPOWERMENT:

¢ Individual empowerment and self-efficacy: Effective communication strategies
must focus on empowerment and self-efficacy. Messages should highlight
individuals' ability to perform recommended behaviors and emphasize
communities' collective power to achieve positive outcomes. This approach
fosters shared responsibility and personal agency that motivates sustained
adherence to health guidelines. Appealing to both emotional and cognitive



dimensions proves particularly effective. Messages that evoke hope, empathy, or
concern capture attention and create deeper connections, while incorporating
clear, factual information reinforces credibility and provides the logical

foundation for informed decision-making.
e Systematic Approaches to Misinformation: Combating misinformation requires

systematic processes for identification and response. Public health
communicators must establish clear protocols for reviewing scientific evidence
and determining when and how to respond to false information. However, directly
confronting misinformation can sometimes amplify its reach, making strategic
response crucial. Effective strategies focus on building media literacy and
critical thinking skills. Encouraging individuals to pause, think, and research
before sharing information helps reduce false information spread. This includes
assessing post motivations, verifying authors and sources, checking dates and
context, and relying on trusted, evidence-based sources.

e Cultural Sensitivity and Community Engagement: Successful public health
communication must address root causes of both message fatigue and
misinformation susceptibility through culturally sensitive community engagement.
This involves building trust, addressing historical grievances, and working with
communities to develop messaging that resonates with their specific needs and
concerns. Community-based approaches that understand local contexts,
languages, and cultural practices prove essential. By working within communities
rather than imposing external messaging strategies, public health campaigns can
build the trust necessary to overcome both challenges.

MOVING FORWARD

The lessons from COVID-19 provide valuable insights for future
public health campaigns. Message fatigue and misinformation
represent ongoing challenges requiring sustained attention and
innovative solutions. Asian Media Access has continued to
practice above approaches for maintaining community
engagement while building resilience against false information.
AMA also sees the importance for public health communicators
to move beyond traditional one-way messaging toward more
interactive, community-engaged approaches that recognize the
complex information environment of modern health
communication. The pandemic demonstrated that effective
public health communication is not simply about transmitting
information—it's about building relationships, fostering trust, and
creating sustainable systems for community health that can
withstand both information overload and misinformation threats.




